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BRAND GUIDELINES

“Working with Ps103 Life finally
gave me a plan that actually fits
my life. I feel more energetic and
focused than I have in years, and
achieving weight loss without
feeling deprived.”

Carmen R. | Teacher & Coach

COLLAGEN PEPTIDES

. GRASS.FED § PASTURE-RAISED
WILD-CAUGHT COLLAGEN SOURCES

Hair, Skin, Nail & Joint Support

——

HOW TO USE
THIS GUIDE

9

Brand consistency is important for a
number of reasons, your brand separates
you from your competitors and helps your
customers understand who you are and
what you do. This guide is a tool to help
mMaintain the consistency of your brand
identity. It contains the rules and guidelines
for your brand, and how to apply the visual
elements as you use your brand across
different platforms.
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ABOUT THE BRAND

BRAND VISION

To inspire a more intentional approach to wellness
by bringing together nature, thoughtful living,
and faith-inspired principles. Ps103 Life envisions a
world where everyday choices nurture well-being,
encourage balance, and celebrate the connection
between mind, body, and spirit.

BRAND GOALS

To establish Ps103 Life as a trusted wellness
brand offering thoughtfully curated products
and resources that encourage healthier, more
intentional living.

m

| Mfumm ! m
B | % il

A .a-'-.-;,#.*.'.

N

VERSION 01

OCTOBER 2026

PREPARED

BY ALEXANDRA BUTLER DESIGN




BRAND GUIDELINES PS103 LIFE 05

BRAND TONE

Ps103 Life communicates with warmth,
compassion, and authenticity, fostering trust
and hope through a natural, encouraging voice.
Its messaging is empowering and uplifting,
celebrating the possibility of positive change,
personal growth, and victory in the journey
toward well-being.

KEY WORDS

ABOUT THE BRAND

TRUST
NATURAL
EMPOWERMENT
VICTORY

HOPE
COMPASSION

VERSION 01 OCTOBER 2026 PREPARED BY ALEXANDRA BUTLER DESIGN
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BRANDMARKS

PRIMARY
LOGO

The primary logo is used for most
collateral unless there are size or
space limitations. The primary logo
is supplied in positive and reversed
formats and in brand colors.
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BRANDMARKS

COLOR
VARIATIONS

Color variations allow the logo to work
in different contexts and with different
background colors.

SMIVIWANV4
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BRANDMARKS

CLEAR SPACE
& SIZING

For best practice preserve the recommended

clear space around the logo to maintain legibility.

The clear space for the primary logo is equal to
the height of the X as a square.

MINIMUM
SIZING

Primary Logo
10 px wide digital
28mm wide print

Primary Logo

SMIVIWANV4
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BRANDMARKS

INCORRECT
USAGE

For best practice do not alter or distort
the logos and brandmarks in any way.
Any change, large or small, alters the
impact and consistency of your brand
and logo. Here are some common
mistakes to avoid.

X Don't alter colours

Ps103
LiF¢

X Don't alter spacing within logo

S103
HiFe

X Don't rotate, tilt or skew

O
Q\,\W

X Don't add effects e.g. glow

X Don't recreate with different elements

Ps103
LiF¢

Don't use over distracting background

SMIVIWANVg
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COLOUR

COLOR
PALETTE

Color is one of the first touch-points of
a brand, and to maintain the look and
feel, a consistent color palette should
be used.

SAGE

CMYK 60/33/63/10
RGB 108/134 /106
HEX #6C866A

HUNTER

CMYK 68/43/72/29
RGB 77/98/75

HEX #4D624B

IMPERIAL

CMYK 57/92/37/25

RGB 107/ 44 /89
HEX #6B2C59

BLACK
CMYK 74 /67 /66 /85
RGB 12/12/12

HEX #0COCOC

VERSION 01
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COLOUR

SECONDARY
COLOURS

The secondary colour palette gives
the brand more flexibility while still
maintaining consistency. Use this
palette to compliment the primary
colour palette.

40%

20%

HUNTER
100%

40%

20%

IMPERIAL
100%

40%

20%

80%

60%

40%

20%

20%

dNO10D
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HEADING
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BODY COPY
TYPEFACE

This typeface should be used for body

copy, and can be used in all digital
and print collateral. Do not set to

justify, do not adjust tracking. As of the
completion date for this version of the

guidelines, this typeface is available
through Google Fonts.

Raleway
Reqgular Medium Semibold Bold

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmn
opqgrstuvwxpz
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EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
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Y Your Headi
T POG RAP H I C Our ea lng ___________________ HEADING Sentence case
HIERARCHY G H plir
OeS ere 44pt leading
No tracking
Use the recommended hierarchy for , . L
consistency and best practice legibilit Intro lorem ipsum dolor sit amet, consectetur adipiscing
' 4 = Il elit, sed do eiusmod tempor incididunt ut laboreet ~ — — - — —— — — — + - — — — — — — INTRO COPY  Sentence case
Give the text and elements Plenty of evenly dolore magna aliqua. Ut enim ad minim veniam, quis Regular 1_3pt
spaced room between for a lighter layout nostrud velit esse cillum dolore eu fugiat nulla pariatur. Vgt leseling
feel. Use columns for text displayed on pages No tracking
a5 and larger, using a 5mm gutter. Color can . . o . .
. 0 TneeosiEize based o callEragE Lorem ipsum dolor sit amet. aligua. Ut enim ad minim veniam, quis 4
I ' Consectetur adipiscing elit, sed do eiusmod ngstr.ud exe.rmta’gon ullamco .laborls nis| Ut. Sent é
o e el L e R Ele aliquip eUcid qui con nesequi busapit ofici — — — - — — — — — — — BODY COPY entence case 3
5 magna aliqua. Ut enim ad veniam. loccusandit aut eos mosant.Qn nos es vol.o Regular 10.5pt g
0 . - . ium res esequamet es ad quis ipsus evelit 14pt leading >
o Quis nostrud exercitation ullamco laboris abo. Omnihic ipictio rerovidenem et pro No trackin ;
- I ' I
|t nisi ut aliquip ex ea commodo consequat. to cum ipici culleni enihita dolorem. Hent d <
Duis aute irure dolor in reprehenderit in entem quo et et rera aut lam doluptata ad
voluptate velit esse cillum dolore eu fugiat mos et.
nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui Nonestrumquamadicus.  — — — — — | — — — — — — — IN-TEXT Sentence case
officia olleserunt mollilt anim id est laborum. Enihiliquae pra simpore cullendae est lab is HEADING Bold 10.5pt
Lo.re.m Ipsum dolor sit amet, consectetur iducil maximpo ribero maximol oreperovidit 14pt leading
adipiscing elit, sed do eiusmod tempor est, cuscid quae ommodi maximpo ribero No tracking
incididunt ut labore et dolore magna maximol.
“Lorem Ipsum dolor sit amet, Tortor
auguce morbi Vestibulum, convals =~ PULL QUOTE Sentence case
dictumst porta massa aliquam. Regular 19pt
Rh bl . ] 24pt leading
oncus cubilia aenean, quis aliquam 10t tracking
pulvinar curabitur faucibus.”
VERSION 01 OCTOBER 2026 PREPARED BY ALEXANDRA BUTLER DESIGN
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lcons used on website. The icon style

should be maintained to keep the brand

looking consistent.
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PHOTOGRAPHY

The photography you use should adhere
to the following recommendations to
keep your brand looking consistent:

Do

+ Focus on nature and natural elements

» Show healthy, joyful people living well

» Have a warm, uplifting, and authentic tone

Don't
» Focus on illness, fear or clinical environments

IMAGERY

» Show people looking sick or distressed
» Have a cold, clinical, or overly staged tone

VERSION 01 OCTOBER 2026 PREPARED BY ALEXANDRA BUTLER DESIGN
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BRAND APPLICATIONS

PRINT
GUIDELINES

Your branded prints should aim to tie in

with the following examples and mock-ups.

Do
2 Print in CMYK or Pantone
» Test print for color consistency

Don’t
2 Print from a RGB document
2 Print from a low resolution document

VERSION 01

OCTOBER 2026
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BRAND APPLICATIONS

MARKETING
COLLATERAL

A. Bifold Brochure
B. A5 Flyer

e
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STATIONERY ,
e VEQ Y o
R Ps103 Life
A. Business Card s‘l 05
123 Anywhere St.
B. A4 Letterhead ]_]F( Any City, ST 12345
www.ps103life.com
Not to scale
Whole-Person Care &
Premium Products July 20,2026
Dear Ms. Patterson,
0 1)
Z ) o ) ) A
(o) Dapibus mauris bibendum, nulla lacus a nostra neque. Praesent etiam, erat velit ornare >
: ipsum. Class aenean elit posuere, lectus placerat sed vestibulum sagittis. Tortor mollis, est p 4
< sapien nisl. Neque aptent pellentesque, sociosqu eleifend, commodo erat nostra convallis o
3 felis. Sed vitae id, aliquam scelerisque egestas tincidunt. Non ullamcorper etiam potenti, %
] curabitur aliquet dictum, ultricies bibendum litora condimentum arcu consectetur lectus. b )
& Ullamcorper sagittis, cras nulla risus accumsan. :
< v q g
[a) M Dr. Michael R. Bennett, MD Gravida torquent fermentum quam, egestas ac curabitur, etiam nisi nulla ipsum platea hac. o
Z — Functional Medicine Physician Arcu sociosqu varius, ac nam netus aenean. Sit varius suscipit, porta conubia imperdiet s
g pretium. Ut dolor aenean porta, risus aliquam fermentum, phasellus purus ipsum sociosqu 4
m S] 5 @ (123) 456_7890 inceptos leo velit. Torquent tincidunt posuere, orci nisi pulvinar diam. 7,
I ]FC e |nfo@ps1o3||fe.com Adipiscing vel libero donec, aptent quisque fusce, facilisis curabitur at taciti curae rhoncus.
@ ps1o3|ife.com Ultricies condimentum, vestibulum conubia sagittis. Vulputate auctor at, tellus malesuada,
lacinia pulvinar dapibus ultrices est. Aliguam eros vitae, nam porttitor adipiscing lectus
volutpat. Vulputate augue viverra phasellus, convallis rhoncus aenean, sociosqu urna
habitant dapibus justo nisi vestibulum odio.
Sincerely
A
Dr. Corina Davis
WHOLE-PERSON CARE & PREMIUM PRODUCTS ]
VERSION 01 OCTOBER 2026 PREPARED BY ALEXANDRA BUTLER DESIGN
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DIGITAL
GUIDELINES

Your digital collateral should aim to
tie in with the following examples and
mock-ups. Note that variations of the
logos are used in different formats to
optimise the size and legibility.

Do

+» Use collateral in RGB

» Optmize images for web
+» Use responsive design

BRAND APPLICATIONS

Consultations

Don't
2 Use collateral in CMYK
2 Use collateral at print resolution for web

Prrzonalized guitence ic helo wd your bl e

Book Your Intake & Root Cause
Assessment

VERSION 01 OCTOBER 2026 PREPARED BY ALEXANDRA BUTLER DESIGN
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{ ps103life Posts
ps103life
s Ps103 Life .
Psios  Ps103 Life
Ps103 221 1K 947 i
Posts Followers Following
LiF¢
I N s TA G R A M Health & Wellness o
Ps103
Wellness for Mind, Body & Spirit. ]_]F(
|nstagram prof”e examp|e ‘ Personalized Well-Rounded Care
W Nature’s Best Trusted Formulas O N LI N E
@ www.ps103life.com
Following v Message . . |
Get expert medical advice online
without waiting—convenient,
secure, and available anytime you
" need help. o
2 :
< z
[ : V)
5 The Team Products  Testimonials  Learning WellSpring Sucirs Fahoht bortal >
- U
= Remote Health Support v
a O -
< - . _ 0
Virtual Personalized Care >
o » 3
o - Ps103 Life Vitamins & Supplements for - n
”\_\,-’H ”\“"3% Strength, Balance and Vitality
ISN'T JUST A .
DESTINATION, ps1o3life.com
IT'S A DAILY
JOURNLY."
‘ Ps103 Small steps every day
LIFe . ) V
llead to big changes.
Botanical Don't rush the process Q
— trust it. .
711 likes
Ps103 Life . Connect by secure video with one of
a7 our Integrative Health Practitioners who looks at the
full picture of your health - lifestyle, nutrition, ... more
5 hours ago
VERSION 01 OCTOBER 2026 PREPARED BY ALEXANDRA BUTLER DESIGN
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BRAND APPLICATIONS

FACEBOOK

Facebook profile example

l Search Facebook

L 3
hd 5 d kg
XK EXYY;

]?_?]]:23 Ple3 Life

Posts About Friends Photos

Details

n Page - Medical & Health

& psl03life.com

=ss View information about Ps103 Life

Photos See all photos

'\.;:l."-""]l"lllll" I le’r'rl".'"‘.‘”
L

FE L B AT
Pl gl B e M

.

L8

‘;:? Edit profile + Add to story v/

Reels Check ins More yos
P03 What's an your mind?
LIFe
El Live video [E Photo or video \‘ Life event
Posts {8} Manage posts 2+ Filters
“&  Ps103 Life st
e 1@

Spring invites growth and renewal. Small shifts in how you move, eat, and
care for yourself can help you feel more balanced and energized ...See more

SNOILlVIIlddV ANVidg
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BRAND APPLICATIONS

RESPONSIVE
DESIGN

Website displayed on desktop, tablet,
and mobile

CLIMICALLY-BACKED FORMULAS 5% DOMATED TO CHARITY

BOARD-CERTIFIED PRACTITIONERS

JONATED TO CHARITY

- . About this Demo = .
Build Healthy &fw .
Habits I YT T > e

Ceeabe sustainable reutines that

Support your long-term wellness '_ . pb]o‘} HOME SHOP - CONSULTATIONS ABOUT LEARN .. SUCCESS STORIES CONTACT 7 - N E

theough small. consistent ]_] F.E:

changes that actually stick

|| SRl

| |
| /E**_“E Ui
B == ‘ Success Stories

2 1 Y L
\ e

Real People. Real Transformation.

Liecht & Restore

Stories Of Energy, Clarity & Confidence

Explore stories of individuals who transformed their daily lives through intentional habils. targeted support. and a
commitment to feeling their best

| MacBook
— s 00 =
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THANK YOU.

GUIDELINES PREPARED
BY ALEXANDRA BUTLER DESIGN

@alexandrabutlerdesign
alexandrabutlerdesign.com

EVERYDAY ESSENTIALS

FOR REST, MOVEMENT, AND ROUTINE

Showing all 7 results

Candle In Jar

S16.00

VIEW DETAILS —

Canvas Tote

S20.00

VIEW DETAILS —

Ceramic Mug

$10.00

VIEW DETAILS —




